


making sure the right faculty are teaching the appropriate number of students in 
each class.  See addendum for more detail.

6. By what means will access be limited? Please provide a description of the program's
admissions requirements and procedures. Additionally, please indicate how these
requirements and procedures ensure equal access for Florida College System Associate of
Arts degree graduates in competing for available space in the program.

Students will be required to achieve a minimum GP A of a 2. 7, and have completed a 
minimum of 52 credit hours. (They will also need to complete five prerequisites with 

a "C" or better.) 

7. Present the current race and gender profiles of the students in the program. Discuss the
impact of the proposed action on the race and gender profiles and cite sources used to
inform the discussion. What strategies, should they be necessary, will be used to promote
diversity in the program?

8. 

Unit Male Female American Asian/Pacific Black Hispanic Non- Not White 
Indian/Native Islander Resident Reported 
Alaskan Alien 

Retail 32 419 2 5 42 105 5 21 271 

Merchandising 
and Product 
Development 

In order to promote diversity, we will make sure to speak at all orientation sessions 
about this new degree program in the JM School of Entrepreneurship. We have a 
website that highlights the diversity of our current students. We work with the 
University to make sure information about the school and the application process 
are well-published and advertised in a variety of outlets. In addition, the 
department faculty and staff will ensure diversity and inclusion within this new 

program by leveraging existing University recruitment initiatives. Contacts will be 
made with appropriate administrators at historically black universities. The retail 
merchandising faculty will network with the diverse FSU student population and 
seek potential enrollees of similar backgrounds. Communication will also occur 

through select mailing lists/list serves that serve the targeted student group(s). 

9. Are the graduates of the program in high demand? If so, and if the program is to be
limited due to lack of adequate resources, provide a justification for limiting access to the
program rather than reallocating resources from programs with low market demand.

Due to increased national and state conversations about the Jim Moran School of 

Entrepreneurship, the demand for retail entrepreneurship graduates will grow very 
quickly because they focused on solving business and social problems within the 
retail industry. We need limited access as we build out the School, taking time to 
make sure that our courses and faculty are at the most rigorous and appropriate 

level of design and innovation. 
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Limited Access Request Addendum 
Regarding Retail Merchandising and Product Development (C.I.P. 19.0901) 

 
 
 
Limited resources for the Retail Merchandising and Product Development (RMPD) degree 
program include a limited number of faculty, a limited number of specialized pieces of 
equipment in the textile and merchandising labs, and a limited number of fiscal resources.  There 
are currently over 400 majors and only 9 faculty members teaching the 60 hours of required and 
elective course work.   Of those faculty, five are tenure-track, and thus are very involved with 
research and grant-writing and have more limited teaching responsibilities than full-time 
teaching faculty. These research faculty bring tremendous recognition to the program through 
their success in obtaining grants and juried publications.  One specialized faculty member also 
serves as the Director of the Retail Center.  She spends a great deal of time helping students 
prepare for competitive national case competitions for scholarship money and thus has a lower 
teaching assignment.   
 
In addition, we must strive to keep class sizes small, and this necessitates that faculty teach more 
sections of each course. For example, students are required to take an advanced textile course in 
a specialized lab with expensive, and very important, equipment that support classes of only 19 
students at a time.  This textile lab course, with its equipment, offers the students a unique and 
very important experience in understanding quality textile analytics that is not offered elsewhere 
in Florida. The other laboratory class that all majors are required to take is visual 
merchandising.  This lab has been funded with an endowment from the Macy's Corporation and 
is also vital for students’ deep understanding of and experience in retail merchandising.  This lab 
has a lecture component in the Office Depot Computer lab and a hands-on practicum in the 
Macy's lab. The hands-on lab is also limited to 19 students in each class, yet the experience is 
unique and allows majors time to learn both the art and science of retail merchandising. 
 
Finally, the RMPD program has limited resources to hire more faculty to teach additional 
sections of courses and particularly laboratory classes.  With your approval of limited access, the 
current faculty will be able to offer students the best learning experience possible. 
 
 
Susan S. Fiorito 
Jim Moran Professor and  
Director of the Jim Moran School of Entrepreneurship 
Florida State University 
Sfiorito@fsu.edu 
850-644-7856 
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